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Perspectives offers an international platform for 

professionals in diverse places to express their views.

This issue poses several questions about the anti-alcohol

lobby, the environmental impact of wine production and

emerging markets. Their long term answers will have a

major impact on how the industry develops. 

Grant Burge is the
owner and wine-
maker of the
eponymous winery
(www.grantburge-
wines.com.de) in
Australia’s Barossa
Valley. One of the

largest owners of centenary vines, his
single vineyard Shiraz have begun to
garner international acclaim, which
has had a positive impact on exports.

How do you interpret the gathering
strength of the anti alcohol lobby?
Our Australian industry forefathers
include noted doctors, who long pro-
moted the therapeutic nature of their
products. Viewing moderate consump-
tion as beneficial, I like to quote a
recent Californian medical study: “It is
clear that there is no disease for which
wine is a specific treatment. There are,
however, many for which it is a potent
reinforcement. Most of all, wine is use-
ful in the most prevalent of all disease
conditions – anxiety.”

Is the environmental impact of wine
making becoming an issue for you?
We have followed the lead of the Wine-
makers’ Federation of Australia and
committed to the improvement of our
environmental performance in every-
thing from winemaking techniques to
vineyard management. We have adop-
ted ecologically sustainable practices
to ensure that we meet the expectati-
ons of the wider community in which
we work.
Which of the emerging markets -
India, China, Russia or Brazil -
offers the greatest potential for your
business?
Given its rapid growth and capacity to
sell premium wines, China offers us
the greatest potential. Clearly, selec-
ting the importer that best suits our
family owned brand is vital and we
now have distribution arrangements
there. Russia will be our next market,
followed closely by India and then Bra-
zil. As our wine sales have grown by
33% over the past six months, we
must be doing something right

José Manuel 
Ortega is the 
chairman of the 
O. Fournier Group 
(www.ofournier.com),
which was founded in
2000. Its goal is to
produce 1.5 

million bottles a year from holdings in
Spain’s Ribera del Duero, Portugal’s
Douro, Argentina, Chile.

The anti alcohol lobby seems to be
gathering strength. What should the
wine industry do to address this?

We are not doing enough to separate
wine from other alcoholic beverages. As
governments generally side with the
anti-alcohol lobby, this effort must come
from the private sector – and we must
convey to the general public the virtues
of wine consumption with moderation.
How seriously should the wine indu-
stry take global warming?  
The wine sector will be one of the first
influenced by climate change. Just 
a slight movement in night temperatures
can modify the quality of a vineyard
area – and prices for land will fluctuate
immensely with these changes.

Is the environmental impact of wine
making an issue for you?
In my opinion, the most important item
is the treatment of our vineyards, where
we should try to eliminate pesticides,
insecticides and artificial fertilisers.
Another important item would be to
limit the use of contaminating power
sources by using solar and wind techno-
logies. Finally there must be an effort to
improve water treatment plants.
Which of the emerging markets offers
you the greatest potential?
In the next five years, our most inter-
esting market will be Brazil. 

Henrieta Schubert is
the export manager
of Friulvini (www.friul
vini.it) in northeast-
ern Italy. Producing
some nine million
bottles a year, it
makes not only 

staples like Pinot Grigio and Prosecco,
but also specialities like Refosco.

What impact does the anti-alcohol
lobby on your business?
As this is not an issue in Italy, Italians
have a problem understanding why
other countries are so affected.
How seriously does Friulvini take 
global warming? 
If anything, we’re actually profiting from
global warming in Veneto.
Is the environmental impact of wine
making an issue for you?
We try to be more "green" in our 
vineyards and cellars, but going carbon
neutral is not something that we have
looked at closely.
How much investment, how much
effort are you putting into innovation?
We have a responsibility to promote 
indigenous varitetals such as Refosco
and want to develop marketing and 
promotion programmes with our 
partners to highlight these products.
Which of the emerging markets offers
your business the greatest potential?
Russia has become an important market
for us - and not only for Pinot Grigio.
They are interested in the full range.
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What should the industry be doing to
address the anti-alcohol lobby?
Ultimately, the level of personal 
consumption is a matter of 
onsumer choice, but we must
act responsibly when promoting
our products. Consumer 
education will also play an
increasingly important role. 
We are fortunate in Germany
because our northerly position
enables us to produce wines
with low natural alcohol, 
which growing numbers of 
consumers seek.
How serious is global warm-
ing for your business?
Overall, moderate warming
could be an advantage to Ger-
many, but we have to take into
account other climate change,
such as hail, rain and storms.
This, of course, will have a
negative effect on production.
The environmental impact of
wine making is becoming an
issue. Where do you see this
all going?
In keeping with our policy of
corporate social responsibility,

we believe the 'carbon footprint' issue is
increasingly important. For some time,

we have been using recycled
packaging and lighter glass -
and are currently testing Tetra
Prisma® Paks in Canada. We
are also looking at PET bottles
as well as aluminium cans.
Last year, we installed a new
heating system for the winery
which has reduced our energy
use by a double digits.
Which of the emerging mar-
kets - India, China, Russia or
Brazil - offers the greatest
potential for your business?
Black Tower is already the lea-
ding German wine in Brazil,
where we have been for deca-
des. In China, we are working
intensively and feel confident
that we have both the brands
and styles to meet demand.
Whereas India is problematical
because of the import duties
and legislation, Russia is being
flooded by lower priced,
unbranded German wines and
therefore presents a market
less open to premium quality.

Bernard Magrez
was long known as
the owner of the
Bordeaux brand
Malesan, with
which he built a
fortune. His conver-
sion to designer

wines witnessed not only the resurrec-
tion of Pape-Clement and Latour 
Carnet, but also the creation of a wide
selection of unique bottlings from 
35 vineyards in seven countries. 
See www.bernard-magrez.com

Is there anything the wine industry
should be doing to address the
gathering strength of the anti-
alcohol lobby?
Certainly, but we must lobby with real
arguments over a long time frame.
How serious is global warming?

I don’t believe that we should exagge-
rate the effects over the next ten years
– and nothing truly indicates that
change is inevitable.
Is the environmental impact of wine
making an issue?
I am not a pessimist. We have pro-
blems to address, but also the know
how to solve them.
How much investment are you put-
ting into innovation?
Although I know how to promote my
wines, I invest far more time and
money in improving my 35 vineyards
and cellars. We’ve created small teams
of six to push each forward every year.
The results are positive.
Which of the emerging markets is
important for your business?
Russia, certainly. Surprisingly Brazil
seems to offer more potential than
China or India, but that may change.

Nikolaus Schritz
is the managing 
director or Reh
Kendermann
(www.reh-kender-
mann.de) in 
Bingen on the
Rhine. Since he
joined the 
company, he has
made Black Tower
into Germany’s
most widely sold
brand worldwide.
Even in the diffi-
cult British mar-
ket, sales have
doubled in the
last five years.



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile ()
  /CalRGBProfile ()
  /CalCMYKProfile ()
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed false
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends false
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /SyntheticBoldness 1.00
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 33554432
  /LockDistillerParams true
  /MaxSubsetPct 100
  /Optimize false
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage false
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile (None)
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.33000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.40
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.33000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.40
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly true
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputCondition (ISO Coated sb \050Prozess-Standard Offset, gestrichenes Papier, 60 L/cm\051)
  /PDFXRegistryName (http://www.eci.org/deu/pages/profiles_d.html#fogra)
  /PDFXTrapped /False

  /OffOptimizations 3
  /Description <<
    /ENU <>
    /DEU <>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [14400.000 14400.000]
>> setpagedevice


